AHO BO «Poccuiickuii HOBBIII YHHBEPCUTET»
Eneuxuii puiamag ABTOHOMHOM HEKOMMEPYECKOM OPTraHU3aUN BbICILIET0

oOpa3oBanusi «Poccuiicknii HOBbI YHUBEPCUTET)
(Eneuxuii puiamaa AHO BO «Poccuiicknii HOBbIi YHUBEPCUTET)

kadenpa ryMaHUTAPHBIX IUCIUIUIMH U chEepbl 00CTYKUBAHHUS

PaGouas nporpamma yueOHO ¥ CHUNIUHbI

J1enoBO NHOCTPAHHBIN A3BIK
(HauMeHOBaHME yueOHOM AUCHIUIUTUHBI (MOIYJIA))
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PaGouass mporpamma yueOHOM JUCIMILIMHBI (MOJYJsl) paccCMOTpeHa U YTBEpXKIeHa Ha
3acemanuu kadeaps «21» saBaps 2025, mpotokoin Ne 5
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(yquasi CTCIICHb, YYCHOC 3BaHUC, (1)3.MI/IJ'[I/I$I 1 MHUIHAJIbl, MOAIIUCH 3aBCAYIOLICTO Ka(bezxpoﬁ)

Enen
2025 ron



1. HAUMEHOBAHMUME " LHEJIb OCBOEHUS JUCHUIIJIMHBI MOAYJIS).

YuebHas mucturuimHa «JIemoBOM HWHOCTPAHHBIN SI3BIK» HM3ydaeTcs OOy4YaroIUMHUCH,
OCBaMBAIOMIMMK 00pa3zoBaTelibHYyI0 Tporpammy «tOpucHpyneHIUs» B COOTBETCTBUU C
@®enepalibHBIM TOCYJApPCTBEHHBIM 00pa30BaTeIbHBIM CTaHAAPTOM BBICIIETO OOpa3oBaHUsS IO
HanpapieHuto  noarotoBku  40.03.01  FOpucnpynennuss  (ypoBeHb  OakaiaBpuaTta),
YTBEP)KJICHHBIM MPpUKa3oM MuHuctepcrBa oopazoBanust 1 Hayku P ot 13.08.2020 r. Ne 1011
(®10C BO 3++).

OcHoBHas 11eJb U3y4eHHs] Y4eOHOM TUCIUIUIMHBI 3aKJII0YaeTCsl B OBIAJCHUH CTYICHTaAMH
HEOOXOAUMBIM H JOCTATOYHBIM YPOBHEM KOMMYHHMKATUBHOW KOMIIETEHLIMH JJIsi PELICHUs
COLIMAJIbHO-KOMMYHHMKATUBHBIX  3aJlad B Pa3jM4YHbIX O00JacTsiX OBITOBOM, KYJIBTYPHOH,
po(heCcCHOHANTLHOM U HAYYHOU JIEATEIBHOCTH (MIOMCK HEOOXOIUMBIX CBEICHUMN, OCYIIIECTBICHHE
JIEJIOBBIX KOHTaKTOB, YCTHOE oOlleHue, ymMeHue (uKcUpoBaThb MH(OpPMALIMIO), a TakxkKe s
JaIbHEWIEro camMooOpa3oBaHUs (MIsl JaJbHEWIIeH ydeOHOW JesATeNbHOCTH, W3YyYeHUs
3apyOEKHOT0 ONBITAa B MPOGUIHUPYIONICH 00JIaCTH HAYKH U TEXHUKH ).

2. MECTO JUCIUMIIJIMHBbI (MOAYJIsI) B CTPYKTYPE OIl

Y4yeOHast qucUIUINHA «/[eT0BOI MHOCTPAHHBIHN S3BIK» OTHOCHTCS K 0053aTeIbHON YacTH
yueOHOro IJIaHa U U3y4aeTcs Ha 2 Kypce OYHO-3a04HOM 1 3a04HON (hopMax oOydeHHUs.

2.1. TpeboBanus Kk mpeaBapUTEIBHOM IMOATOTOBKE oOydaromerocs: V3ydeHwne naHHOU
yueOHOM AMCHUHUIUIMHBI MMPOXOJUT HAa OCHOBE OCBOCHHUS NUCHHUIUIMHBI «IHOCTpaHHBIN S3BIKY.
[TapamnensHo u3ydaercs nucuuruinaa "OCHOBBI yripaBiaeHuUs"

2.2. JlucuuminHbl (MOAYJIHM) U MPAKTUKH, ISl KOTOPBIX OCBOCHUE JAHHOW JUCUHUILIHMHBI
(MomyIist) HEOOXOIMMO KakK MpealecTByromee: Pe3yabTaTel OCBOCHHS TUCHUILIUHBI «/lemoBoii
WHOCTPAHHBIN S3BIK» SIBISIFOTCS 0a30 Ui M3ydeHHus y4eOHO# AucuuIuinHbl "MexayHapoaHoe
npaBo", "MHoCcTpaHHBIN SI3bIK B chepe IOPUCHPYIASHIMU" U MPOXOXKIACHHS MPOU3BOJICTBEHHON
npakTukd. [lpu mpoBeneHuU y4eOHBIX 3aHATHH MO y4yeOHOW gucuuiuiuHe «JlenoBoii
WHOCTPAHHBIN SI3BIK» PA3BUTHE y 00YUAIOIIUXCS HABBIKOB KOMAHIHON paOOThI, MEKIMYHOCTHOM
KOMMYHHKAIIMH, TPUHATUS pEHICHUH, ITUACPCKUX KauecTB O0O0ecledrBaeTCsl MPOBEICHUEM
TPYIIIOBBIX JUCKYCCHUHM, pOJIEBBIX WIp IO H3y4YaeMbIM TE€MaM, aHajJu30M CHUTyallud u
UMUTAIIMOHHBIX Mojenel. [IpenonaBanne NUCHUIUITMHBI OCYHIECTBISETCS B GopMme Kypca IO
temam: «Business Communication: Means, Ways and Styles. Meeting People: Getting
Acquainted and Making Contacts. Telephoning. Business Letters, Emails and Network
Communication. Presentations: Preparation and Delivery. Business Meetings. Making an
Appointment. Negotiating. Applying for a Job. CV and Cover Letter Writing. Jobs.
Requirements to a Specialist. A Job Interview», conepikanue KOTOPBIX pa3paboTaHO Ha OCHOBE
pe3yNbTaTOB HAYYHBIX HUCCIEAOBAaHUM, MPOBOJUMBIX YHHUBEPCUTETOM, B TOM YHCIE C YYETOM
perMOHANbHBIX ~ OCOOEHHOCTEW  MpO(EecCHOHANBHOM  NEATEIbHOCTH  BBIIYCKHUKOB U
notpeGHoOcTeH paboTonareneit.

3. INIAHUPYEMBIE PE3YJIBTATBI OBYYEHUA 110 JUCHUIIJINHE,
COOTHECEHHBIE C INTAHUPYEMbBIMHU PE3YJIBTATAMU OCBOEHUA OI1
B pesynbrate OCBOCHHS IUCHMIUIMHBI OOy4aroIIMHCS MO MporpaMMe OakalaBpHara
JIOJKEH OBJIAJIETh:
«C1rioco0eH OCyIECTBIISATh JIEIOBYI0 KOMMYHUKAIMIO B YCTHOM M MHCbMEHHOU (opmax
Ha rOCy/IapCTBEHHOM si3bike Poccuiickoit denepanuu 1 HHOCTpaHHOM (bIX) si3bike (ax)» (YK-4)

[Tnanupyemble pe3ynbTaThl 00yUYeHHs 10 AUCHUTUINHE.

®opmupyemas

ILnanupyemMble pe3yJabTaTbl 00yUYeHus Kox pezyabrara 00yueHust
KOMIICTCHIUSA Py pesy y A pesy M

CrocobeH

3namep:
OCYILIECTBIIATh _




JIEIIOBYIO - CTPYKTYpHBICE U COJIEpXKATEIbHBIC OCOOCHHOCTU
KOMMYHHMKAIUIO B | KOMMYHUKAllUA B JEJIOBOM HHOCTPAHHOM SI3BIKE M YVK-4-31
YCTHOH U | IPUHINITEI €€ OpTaHu3aluI
MMHCbMEHHOM - pasroBopHble (OpPMYITBI ITHKETa JEIIOBOTO VK-4-32
thopmax Ha | oOmeHns
FOCYJapCTBCHHOM | - aKTyaJbHBIE MOJEIW PEYEBOr0 IMOBEICHUA U
SI3BIKE pedueBoil  MEATETHPHOCTH B  IIPOLECCE  JIEIOBOU VYK-4-33
Poccuiickon KOMMYHHKAIUHA
Denepanun u - OCHOBHEIE TpaMMaTHYECKAE KOHCTPYKIIUH,
HHOCTPaHHOM o0ecIeunBaroIre KOMMYHHUKAIUIO JIETIOBOTO YK-4-34
(p1X) s3BIKE (ax) Xapakrepa
VK-4 - UICTOPHIO U KYJIbTYpY CTpaH M3y4aeMoro S3bIKa, a VK-4-35
TaK)Ke MPaBHJIa pEYEBOr0 ITUKETA
- 0a30BYIO JICKCHUKY JICIIOBOI0 HHOCTPAHHOTO SI3bIKa YK-6-36
Yuemo
- MOHUMATh YCTHYIO U MUCHbMEHHYIO peub AENOBOM VK-4-Y1
cheps
- BECTH 6%cez[y Ha vI/IHOCTpaHHOM SI3BIKE B TIpe/Ieax VK-4-Y2
W3YUCHHOH NIEIIOBON TEMAaTHKH
- TPUMCHATh MOJICIH pPEUCBOM JEATCIHLHOCTH H
pEYEeBOr0  MOBENEHUS B  MpOLECCE  JIEJIOBOM VK-4-V3
KOMMYHUKAIHN
- BECTH JCJOBYIO TIIEPENHCKY, COCTaBIATh H
oQOpMIIATh JENOBBIE TNHChMa, JOKYMEHTHl Ha VK-4-V4
WHOCTPAHHOM SI3BIKE
-  WHUIMUPOBATh, TNOJJACPKUBAThH, 3alpallnBaTh
uHopMalnMio M OTBeYaTh Ha 3alpalldBaeMyIo YK-4-Y5
HH(POPMAIIUIO ¥ 3aKaHYUBATh Oeceay
- MOHUMAaTh OCHOBHOE COJIep)KaHUE AayTEeHTHYHBIX
VK-4-Y6
TEKCTOB HAa YPOBHE JICIOBOT'O OOIICHHUS
Baaoemo
- BCEMHU BUJAMHU PEUEBOH JESITEIHLHOCTH B JIEJIOBOM
YK-4-B1
0OIIeHUN Ha HTHOCTPAHHOM SI3BIKE
- HaBBIKaMHU TIPOBEJCHMSI JIEIOBBIX BCTPEY, JEIOBBIX VK-4-B2
TIEPETOBOPOB
- OCHOBaMH MyOJIWYHON peuu YK-4-B3
- HaBBIKAMM MHUCHbMa, HEOOXOIUMBIMHU JJIs JEI0BOMU VK-4-B4
TepenucKy, 0pOPMIICHHUS IETOBOH JOKYMEHTAIINN
- HaBbIKaMH pabOTHI 10 COBEPUIICHCTBOBAHUIO VK-4-B5
3HAaHUH U YMEHHI AEIIOBOTO HHOCTPAHHOTO s3bIKa
- BCEMH BHIAMH YTeHHA (TIIPOCMOTPOBOTO,
03HAKOMHUTEIBFHOTO, HW3y4alolIero, ITOMCKOBOTO) H VK-4-B6
peueBoif KOMMYHHKAIMK  (IHANioT, JTUCKYCCHS,
KPYTJIBIH CTOJI, O0CYKICHHE)
4. OBPBEM JUCHMIIIUHBI (MOYJISI) B 3AUETHBIX EJUHULIAX
C YKASAHUEM KOJINYECTBA AKAJEMHUYECKHUX YACOB,
BBIJIEJIEHHBIX HA KOHTAKTHYIO PABOTY OBYYAIOIIIUXCS
C IPENOJABATEJIEM (I1IO BUJIAM YYEBHbBIX 3AHSITHI)
N HA CAMOCTOSATEJBHYIO PABOTY OBYYAIOLIUXCHI.
OO1ast TPYA0E€MKOCTh AUCIUIUTMHBI COCTABIIAET 3 3a4eTHBIX eauHHUIlbI (108 gacos).
Cemectp/ O0mas B TOM 4YHCJIe KOHTAKTHasA padoTa ¢
N | Popma ceccusi, TPYA0E€MKOCTh npenojgaBareiemM CP | Konrpoan
o6yuenns Kypc B3.e. | Buacax | Bcero | JI | IIp | KoP |3auer| Konc K3
1. Ounas 3 cemecTp 3 108 54 52 | 1,7 | 0,3 54
p | Omwo- | 3cemectp | g 108 | 26 | - |24|17]03]| - : 82
3aouHas | 2 Kypc




Hroro: 3 108 26 - 24117103 - - 82
2eevectp |y 36 R I I . . 32
3aouHas 3 P
3. ceMecTp 2 72 6 . 4 1171 03 - - 62,3 3,7
2 Kypc
Hroro: 3 108 10 - 8 | 1,71 03 - - 94,3 3,7

Pacripenenenre yaeOHOr0 BpeMEHH 110 TEMaM U BHJIaM Y4EOHBIX 3aHITHIA
Ounas ¢hopma 00yueHus

HaunmeHoBanue pa3iesios,
TeM y4eOHBIX 3aHATHIT

Bceero
4acoB

KounrakTnas padora ¢
npenoaaBaresieM

Cp

KonTtposs

®opmupyeMble pe3yabTaThbl
00yyeHust

Bceero | JI

INIp | Kop | 2

3au

2

5|6 7 8

10

11

12

Tema 1.

Business
Communication: Means,
Ways and Styles

13

VK-4-31, YK-4-32,
VK-4-33, YK-4-34,
VK-4-35, YK-4-36
VK-4-V1, YK-4-V2,
VK-4-Y3, YK-4-V4,
VK-4-V5, YK-4-V6
VK-4-B1, VK-4-B2,
VK-4-B3, VK-4-B4,
VK-4-B5, VK-4 -B6

Tewma 2.
Meeting People: Getting
Acquainted and Making
Contacts

13

VK-4-31, YK-4-32,
VK-4-33, YK-4-34,
VK-4-35, YK-4-36
VK-4-Y1, YK-4-V2,
VK-4-Y3, YK-4-V4,
VK-4-V5, YK-4-V6
VK-4-B1, VK-4-B2,
VK-4-B3, VK-4-B4,
VK-4-B5, VK-4 -B6

Tema 3.
Telephoning

13

VK-4-31, YK-4-32,
VK-4-33, YK-4-34,
YK-4-35, YK-4-36
VK-4-Y1, YK-4-V2,
VK-4-Y3, YK-4-V4,
VK-4-V5, YK-4-V6
VK-4-B1, VK-4-B2,
VK-4-B3, VK-4-B4,
VK-4-B5, VK-4 -B6

Tewma 4.

Business Letters, Emails
and Network
Communication

13

VK-4-31, YK-4-32,
VK-4-33, YK-4-34,
YK-4-35, YK-4-36
VK-4-Y1, YK-4-V2,
VK-4-V3, YK-4-V4,
VK-4-V5, YK-4-V6
VK-4-B1, VK-4-B2,
VK-4-B3, VK-4-B4,
VK-4-BS, VK-4 -B6

Tema 5.
Presentations:
Preparation and Delivery

13

VK-4-31, YK-4-32,
VK-4-33, YK-4-34,

YK-4-35, YK-4-36

VK-4-Y1, YK-4-V2,
VK-4-Y3, YK-4-V4,
VK-4-Y5, YK-4-Y6
VK-4-B1, VK-4-B2,
VK-4-B3, VK-4-B4,
VK-4-BS, VK-4 -B6




Tewma 6.

Business Meetings.
Making an Appointment.
Negotiating

13

VK-4-31, YK-4-32,
VK-4-33, YK-4-34,
VK-4-35, YK-4-36
VK-4-V1, YK-4-V2,
VK-4-Y3, YK-4-Y4,
YK-4-Y5, VK-4-Y6
VK-4-B1, YK-4-B2,
VK-4-B3, VK-4-B4,
VK-4-B5, VK-4 -B6

Tema 7.
Applying for a Job. CV
and Cover Letter Writing

15

VK-4-31, YK-4-32,
VK-4-33, YK-4-34,
YK-4-35, VK-4-36
VK-4-Y1, YK-4-Y2,
VK-4-Y3, YK-4-Y4,
YK-4-Y5, VK-4-Y6
VK-4-B1, YK-4-B2,
VK-4-B3, VK-4-B4,
VK-4-B5, VK-4 -B6

Tema 8.

Jobs. Requirements to a
Specialist.

A Job Interview

13

VK-4-31, YK-4-32,
VK-4-33, YK-4-34,
VK-4-35, YK-4-36
VK-4-Y1, YK-4-V2,
VK-4-Y3, YK-4-V4,
VK-4-V5, YK-4-V6
VK-4-B1, VK-4-B2,
VK-4-B3, VK-4-B4,
VK-4-B5, VK-4 -B6

Ilpomercymounasn
ammecmayus (3auem)

1,7

0.3

10.

HUTOrO:

108

- 52 | 1,7

0,3

54

OYHO-3204Has popma 00ydeHUs

HaunmenoBaHue pa3eJios,
TeM y4eOHbIX 3aHATHI

Bcero
4acoB

KounrakTnas padora ¢
npernogaBaresieM

Cp

Kounrposs

®opmupyeMble pe3yabTaThbl
o0yuJeHust

Bcero

J |HOp|Kop | I

3au

2

516 7 8

10

11

12

11.

Tema 1.

Business
Communication: Means,
Ways and Styles

14

10

VK-4-31, YK-4-32,
VK-4-33, YK-4-34,
VK-4-35, YK-4-36
VK-4-V1, YK-4-V2,
VK-4-V3, YK-4-V4,
VK-4-V5, YK-4-V6
VK-4-B1, VK-4-B2,
VK-4-B3, VK-4-B4,
VK-4-BS, VK-4 -B6

12.

Tema 2.
Meeting People: Getting
Acquainted and Making
Contacts

14

10

VK-4-31, YK-4-32,
VK-4-33, YK-4-34,
VK-4-35, YK-4-36
VK-4-Y1, YK-4-V2,
VK-4-Y3, YK-4-V4,
VK-4-V5, YK-4-V6
VK-4-B1, VK-4-B2,
VK-4-B3, VK-4-B4,
VK-4-BS, VK-4 -B6

13.

Tema 3.
Telephoning

14

10

VK-4-31, YK-4-32,
VK-4-33, YK-4-34,
VK-4-35, YK-4-36
VK-4-Y1, YK-4-V2,
VK-4-Y3, YK-4-V4,
VK-4-V5, YK-4-V6
VK-4-B1, VK-4-B2,
VK-4-B3, VK-4-B4,
VK-4-B5, VK-4 -B6




VK-4-31, YK-4-32,
VK-4-33, YK-4-34,
Tema 4. VK-4-35, YK-4-36
Business Letters, Emails YK-4-V1, VK-4-V2,
14. ! 14 4 - | 4 10 VK-4-Y3, VK-4-V4,
and Network
Communication YK-4-Y5, VK-4-Y6
VK-4-B1, YK-4-B2,
VK-4-B3, YK-4-B4,
VK-4-B5, YK-4 -B6
VK-4-31, YK-4-32,
VK-4-33, YK-4-34,
VK-4-35, VK-4-36
Tema 5. VK-4-V1, VK-4-Y2,
15.| Presentations: 12 2 - 2 10 VK-4-Y3, VK-4-Y4,
Preparation and Delivery VK-4-V5, VK-4-Y6
VK-4-B1, YK-4-B2,
VK-4-B3, YK-4-B4,
VK-4-B5, YK-4 -B6
VK-4-31, YK-4-32,
VK-4-33, YK-4-34,
1o) B e | 2 | 2 || 9
Negotiating YK-4-Y5, VK-4-Y6
VK-4-B1, YK-4-B2,
VK-4-B3, YK-4-B4,
VYK-4-B5, YK-4 -B6
VK-4-31, YK-4-32,
VK-4-33, YK-4-34,
VK-4-35, YK-4-36
Tema 7. VK-4-Y1, VK-4-Y2,
17.| Applying for a Job. CV 12 2 - 2 10 VK-4-V3, VK-4-V4,
and Cover Letter Writing VK-4-V5, YK-4-Y6
VK-4-B1, YK-4-B2,
VK-4-B3, YK-4-B4,
VK-4-B5, YK-4 -B6
VK-4-31, YK-4-32,
VK-4-33, YK-4-34,
Tena 8. VK-4-35, YK-4-36
Jobs. Requirements to a YK-4-V1, VK-4-Y2,
18. Specialist. 14 2 -2 12 VK-4-V3, VK-4-Y4,
A Job Interview YK-4-Y5, YK-4-Y6
VK-4-B1, YK-4-B2,
VK-4-B3, YK-4-B4,
VK-4-B5, YK-4 -B6
19, IIpomesrcymounasn 17 0.3
ammecmayus (3auem)
20. HUTOrO: | 108 | 106 - 1,7 0,3 82
3aouyHas (hopma oOydeHust
KonTtakTHas padoTa ¢ CP | Konrpom ®opmupyeMble pe3yabTaThbl
N HaumenoBanue pa311e1193, Bcero npernoaaBareieM o0yyeHus1
TEM y‘leﬁﬂblx 3aHATHHA yacoB Beero I “p KOp 3 3ay
1 2 3 4 51| 6 7 8 9 10 11 12
YK-4-31, VK-4-32,
VK-4-33, YK-4-34,
Tema 1. VYK-4-35, YK-4-36
Business VK-4-Y1, YK-4-VY2,
1 12 2 -2 10 YK-4-Y3, VK-4-V4,

| Communication: Means,

Ways and Styles

VK-4-V5, YK-4-V6
VK-4-B1, VK-4-B2,
VK-4-B3, VK-4-B4,
VK-4-BS, YK-4 -B6




Tema 2.
Meeting People: Getting
Acquainted and Making
Contacts

12

12

VK-4-31, YK-4-32,
VK-4-33, YK-4-34,
VK-4-35, YK-4-36
VK-4-V1, YK-4-V2,
VK-4-Y3, YK-4-Y4,
YK-4-Y5, VK-4-Y6
VK-4-B1, YK-4-B2,
VK-4-B3, VK-4-B4,
VK-4-B5, VK-4 -B6

Tewma 3.
Telephoning

12

12

VK-4-31, YK-4-32,
VK-4-33, YK-4-34,
YK-4-35, VK-4-36
VK-4-Y1, YK-4-Y2,
VK-4-Y3, YK-4-Y4,
YK-4-Y5, VK-4-Y6
VK-4-B1, YK-4-B2,
VK-4-B3, VK-4-B4,
VK-4-B5, VK-4 -B6

Tewma 4.

Business Letters, Emails
and Network
Communication

14

12

VK-4-31, YK-4-32,
VK-4-33, YK-4-34,
YK-4-35, YK-4-36
VK-4-Y1, YK-4-V2,
VK-4-Y3, YK-4-V4,
VK-4-V5, YK-4-V6
VK-4-B1, VK-4-B2,
VK-4-B3, VK-4-B4,
VK-4-B5, VK-4 -B6

Tema 5.
Presentations:
Preparation and Delivery

14

12

VK-4-31, YK-4-32,
VK-4-33, YK-4-34,
YK-4-35, YK-4-36
VK-4-Y1, YK-4-V2,
VK-4-V3, YK-4-V4,
VK-4-V5, YK-4-V6
VK-4-B1, VK-4-B2,
VK-4-B3, VK-4-B4,
VK-4-BS, VK-4 -B6

Tema 6.

Business Meetings.
Making an Appointment.
Negotiating

14

12

VK-4-31, YK-4-32,
VK-4-33, YK-4-34,
VK-4-35, YK-4-36
VK-4-V1, YK-4-V2,
VK-4-V3, YK-4-V4,
VK-4-V5, YK-4-V6
VK-4-B1, VK-4-B2,
VK-4-B3, VK-4-B4,
VK-4-BS, VK-4 -B6

Tema 7.
Applying for a Job. CV
and Cover Letter Writing

12

12

VK-4-31, YK-4-32,
VK-4-33, YK-4-34,
VK-4-35, YK-4-36
VK-4-V1, YK-4-V2,
VK-4-V3, YK-4-V4,
VK-4-V5, YK-4-V6
VK-4-B1, VK-4-B2,
VK-4-B3, VK-4-B4,
VK-4-BS, VK-4 -B6

Tema 8.

Jobs. Requirements to a
Specialist.

A Job Interview

14,3

12,3

VK-4-31, YK-4-32,
VK-4-33, YK-4-34,

VK-4-35, YK-4-36

VK-4-Y1, YK-4-V2,
VK-4-Y3, YK-4-V4,
VK-4-Y5, YK-4-Y6
VK-4-B1, VK-4-B2,
VK-4-B3, VK-4-B4,
VK-4-BS, VK-4 -B6

Ilpomescymounasn
ammecmauyus (3auem)

1,7

0,3

3,7

10.

HUTOro:

108

106

1,7

0,3

94,3

3,7




5. COJEPKAHUE JUCLHMUILIMHBI (MOAY.JIST), CTPYKTYPUPOBAHHOE MO
TEMAM (PA3JIEJAM).

Tema 1. Business Communication: Means, Ways and Styles .
Tematuka 3ausatus: Temaruka 3ansatus:Cpeactsa oOmeHus. Y CTHas U MUCbMEHHast (OpMBbI
nenoBoro obmenus. OpunuanbHblii 1 Heo(PUITUATEHBIA CTUITH OOLICHHUS.
Jluteparypa:
a) ocHoBHas:1,2.
0) monosHUTENBHAS: 3,4.

Tema 2. Meeting People: Getting Acquainted and Making Contacts .

3HAKOMCTBO B pa3HBIX cHUTyanusx oOmeHus. OcoO0eHHOCTH OQUIMATBLHOTO |
HeO(HUIIUATILHOTO CTUJISA. Y CTAHOBJICHHE KOHTAKTOB M moHsTre Small Talk.

Jluteparypa:

a) ocHoBHas:1-4.

0) nonoaHuTenbHas: 1-3.

Tema 3. Telephoning

Temaruka 3ansatus: TenedonHble meperoBopbl. OcoOeHHOCTH O0OIIeHUsT Mo TenedoHy.
VYcroitunBble BhIpaxeHusa. Ha3HaueHwe BCTpeuW, 3anpoc W YTOUYHEHHE HMH(POPMALIMH.
[ToaTBepx1eHHEe NTOTOBOPEHHOCTH, 3aKa3a U T.1.

Jlureparypa:

a) ocHOBHas:1,2.

0) monosHuTeNbHAS: 3,4.

Tema 4. Business Letters, Emails and Network Communication.

Temaruka 3ansaTus: TpeOGoBaHus K HAMHMCAHUIO JENOBOro mucbMa. CTPyKTypa JETOBOTO
nucbMa. JlemoBeie muchMa obmiero Ttuma. [luchmo-3ampoc, MUChMO-3aKa3, TMOATBEPKICHUE
3aKa3a, mUchbMo-peknamanusa. OCHOBHbIE OcoOeHHOCTH JenoBoro ctuis. [lomesHwie ¢pasbl.
Ob6menue no ceru. Heruker. Hanucanuio snexTpoHHbBIX mnuceM. Ctpykrypa. CokpaiieHus.
TekcT coobiieHui.

JIureparypa:

a) ocHOBHas:1-4.

0) nomoaUTebHAs: 1-3.

Tema 5. Presentations: Preparation and Delivery.

Temaruka 3anstus: [loarotoBka npe3eHTAlMM: ONpENESICHUE LeJIe, 3aaad, CTPYKTYpPbI
npesentauun. IloaroroBka cmaitgoB. IlpencraBienue npeseHTauuu ayauTopur. (OCHOBBI
MyOTMYHON peun; TUaNornueckas U MOHOJIOTHYECKas peub B cepe IeT0BON KOMMYHHUKAIIUU.

JIuteparypa:

a) ocHOBHas:1-4.

0) nomoaUTeBHAs: 1-3.

Tema 6. Business Meetings. Making an Appointment. Negotiating .

Temaruka 3anarus: [lenoBsle BcTpeun. OCOOEHHOCTHM OpraHM3ALUU JENOBBIX BCTpEU.
Mecto u Bpemsi mpoBeleHUsi eJoBbIX coOpaHuil. CTWIb peyd [ENOBBIX BCTpEY, IpaBHIIa
peueBoro sTHKeTra. Hambornee ymoTpeOUTENBHBIX KIMIIE JEJIOBOW M MpodecCHOHANbHOM
KoMMyHUuKauu. [leperoBopsl. TakTrka BeeHUS IEPETOBOPOB.

JIureparypa:
a) ocHoBHas:1-4.
0) nomonuuTeabHas: 1-3.



Tema 7. Applying for a Job. CV and Cover Letter Writing.

Temaruka 3ansatus: [loHsTue o HamMcaHuu pe3tome, QopmaT pe3loMe, COCTaBJICHHE
coOcTBeHHOro pestome. ComnpoBoauTenbHoe NMUCbMO. CTpyKTypa M KJIMILIE COIPOBOAUTEIBLHOTO
UChMa.

JIureparypa:
a) ocHoBHas:1-4.
0) nomonauTenbHAs: 1-3.

Tema 8. Jobs. Requirements to a Specialist. A Job Interview.

Tematuka 3anarus: Ilpodeccun wu  nmomwkHocTH. TpeGoBaHwsi K  0Opa3oBaHUIO,
KBaJTM(DUKAIMH, OTBITY padoTy, Tpo(heCCUOHATHLHBIM YMEHUSM U HaBBIKAM, JINYHBIM KadecTBaM
cnenanucta. CobecenoBanue rnpu npruemMe Ha padoty. Bonmpockl kK KaHAuAaTy U paboTOIaTENIo.

Jluteparypa:

a) ocHoBHas:1-4

0) nomonauTeNbHAS: 1-3.

Tema 9. [IpoMe:KyTOUHASI ATTECTAIIUA .

[Tpumepubie Tembl aas obcyxaenus: 1) Business Communication: Means, Ways and
Styles 2) Rules of Communication in Different Cultures 3) Meeting People: Getting Acquainted
and Making Contacts 4) Telephoning Rules and Clichés 5) Types of Business Letters 6) Emails
and Network Communication 7) Presentations: Preparation and Delivery 8) Business Meetings
9) Making an Appointment 10) Negotiating 11) Applying for a Job 12) CV and Cover Letter
Writing 13) Requirements to a Specialist 14) A Job Interview : Questions and Answers 15) Dos
and Don’ts for Job Seekers

IInanvr npakmuueckux 3anamuil

Tema 1. Business Communication: Means, Ways and Styles .
OCHOBHBIE BOIIPOCHI:
1) Brinoanenue JICKCUKO-TpaMMAaTHUYCCKUX ynpa)KHeHHfI, HaITpaBJICHHBIX HaA pPa3BUTUC
JICKCUKO-TPaAaMMAaTUYCCKUX HABBIKOB.
2) YreHue 1 BBIIIOJIHESHUE SaﬂaHI/Iﬁ 10 TCMAaTUYCCKOMY TCKCTY.
3) BrinosiHeHnEe ynpa)KHEHUH Ha pa3BUTHE HABBIKOB BOCHPUATHS Ha CIIyX Pa3TOBOPHO-
OBITOBOM pcuu, HHaHOFquCKOﬁ U MOHOJIOTUYECKOM peuu, ImucbmMa.

Tema 2. Meeting People: Getting Acquainted and Making Contacts .
OCHOBHBIE BOIPOCHI:
1) BrinosHEHHE JEKCUKO-TPAaMMaTHUECKUX YIPAXKHEHWM, HAIpPaBICHHBIX Ha pPa3BUTHE
JIEKCUKO-TPAaMMaTUYECKUX HABBIKOB.
2) YreHue ¥ BBIIIOJHEHUE 3a1aHUN 110 TEMAaTHYECKOMY TEKCTY.
3) BrinosiHeHHEe ynpa)KHEHUH Ha pa3BUTHE HABBIKOB BOCHPHUATHS Ha CIIyX Pa3TOBOPHO-
OBITOBOM peun, TUATOTUYECKOM U MOHOJIOTHUECKON peuH, MUChMA.

Tema 3. Telephoning
OCHOBHBIC BOIIPOCHL:
1) BeinosiHeHHE JIEKCUKO-TPAaMMAaTHUYECKUX YIPA)KHEHUM, HAIpaBICHHBIX HA pPa3BUTHE
JIEKCUKO-TPAMMATHYECKNX HaBBIKOB.
2) UreHue ¥ BBIMOJIHEHUE 33JJaHUI 110 TEMATHUYECKOMY TEKCTY.




3) BbinosiHeHHE yNpaKHEHUM HA pa3BUTHUE HABBIKOB BOCHPHATHS Ha CIyX pa3rOBOPHO-
OBITOBOM peuH, TUATOTHIECKON M MOHOJIOTHYECKON pPeuH, MMChMa.

Tema 4. Business Letters, Emails and Network Communication.
OCHOBHBIE BOIIPOCHL:
1) BeImosHeHHE JIEKCUKO-TPAMMATHYECKUX YIPAKHCHWM, HAIpPaBICHHBIX Ha pPa3BUTHE
JIGKCI/IKO-FpaMMaTI/I‘-IeCKI/IX HABBIKOB.
2) UteHue U BBIMOJHEHUE 3aJJaHUI 110 TEMATHYECKOMY TEKCTY.
3) BeinosiHeHHe ynpaKHEHUM HA pa3BUTHUE HABBIKOB BOCHPUATHS Ha CIyX pa3rOBOPHO-
6BITOBOﬁ pcuu, ,I[PIEL]'IOFI/IHGCKO?I U MOHOJIOTUYECKOU peuu, Imucbma.

Tema 5. Presentations: Preparation and Delivery
OCHOBHBIE BOIIPOCHI.
1) BeImosHeHHE JIEKCUKO-TPAaMMATHYECKUX YIPAKHCHWM, HAIPAaBJICHHBIX Ha pPa3BUTHE
JCKCHUKO-I'paMMaTHYCCKHUX HAaBbIKOB.
2) YreHue U BBIIIOJIHCHUE SaﬂaHI/Iﬁ 10 TCMAaTUYCCKOMY TCKCTY.
3) BeinosiHeHHe ynpaKHEHUM HA pa3BUTHE HABBIKOB BOCHPHATHS Ha CIyX pa3rOBOPHO-
OBITOBOM peuu, ,I[I/IaJIOFH‘{eCKoﬁ 1 MOHOJIOTHYECKOU peuu, IMucbMma.

Tema 6. Business Meetings. Making an Appointment. Negotiating .
OCHOBHBIE BOIIPOCHI:
1) Brinoanenue JICKCUKO-TpaMMAaTHYCCKUX ynpa)KHeHHﬁ, HaIIpaBJICHHBIX Ha pPa3BUTHC
JCKCHUKO-I'paMMaTH4YCCKHUX HAaBbIKOB.
2) YreHue 1 BBIIIOJIHCHUE SaﬂaHI/Iﬁ 10 TCMATUYCCKOMY TCKCTY.
3) BeinosiHeHHnEe yNnpaKHEHUM HA pa3BUTHE HABBIKOB BOCHPHATHS Ha CIyX pa3rOBOPHO-
OBITOBOM peuu, HHaHOFquCKOﬁ 1 MOHOJIOTUYECKOM pcuu, IMucbma.

Tema 7. Applying for a Job. CV and Cover Letter Writing.
OCHOBHBIE BOIIPOCHI:
1) BrinosHeHHE JEKCUKO-TpPaMMAaTHUECKUX YIPAXKHEHHWM, HAlpaBiICHHBIX Ha pa3BUTHE
JIEKCUKO-TPaMMaTHUECKHUX HABBIKOB.
2) UteHue u BBIMOJHEHUE 33JJaHUIN 110 TEMATHYECKOMY TEKCTY.
3) BeinonHeHue ynpakHEHUH Ha pa3BUTHE HABBIKOB BOCHIPUSATHS Ha CIyX Pa3rOBOPHO-
OBITOBOW peuu, TUaJOrHYeCKON U MOHOJIOTMYECKOM pedH, MuchbMa.

Tema 8. Jobs. Requirements to a Specialist. A Job Interview.
OCHOBHBIE BOIPOCHI:
1) BrinosHEHHE JEKCUKO-TPAaMMAaTHUECKUX YIPAXKHEHWM, HAIpPaBICHHBIX Ha pPa3BUTHE
JIEKCUKO-TPAaMMaTHYECKUX HABBIKOB.
2) YreHue U BBIIIOJHEHUE 3a1aHUN 110 TEMAaTHYECKOMY TEKCTY.
3) BrinosiHeHHEe ynpa)KHEHUN Ha pa3BUTHE HABBIKOB BOCHPHUATHS Ha CIyX Pa3rOBOPHO-
OBITOBO peun, TUATOTHYECKOM U MOHOJIOTHUECKONW peyH, MUChMA.

6. IEPEYEHb YYEBHO-METOJANYECKOI'O OBECIHEYEHUSA 1JIs1
CAMOCTOSATEJBbHOMN PABOTBI OBYUYAIOIINXCA IO JUCIHUILIMHE
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6.1. OcHOBHBIE KaTeropu y4e0HO! JUCHUNIMHBI /ISl CAMOCTOSITE/ILHOIO U3YYCHMUSI:
6.1.1. OcHOBHBIEC KaTeropuu y4eOHON NUCIUIUIIMHBI IJIsi CAMOCTOSITETLHOTO H3yICHHUS:

1. greet — mpuUBETCTBOBATH; 37I0POBATHCS

greeting — mpuBeTcTBHE

customary greeting— oObIYHOE IPUBETCTBUE

2. small talk — merkast cBerckas Gecena, pasroBop HU O YEM

engage in small talk — maunHaTE CBETCKYIO O€cemy; IMBITaThCs 3aBA3aTh Oecery

3. break the ice — HapymmTh MOTUaHKE, CIENATH TIEPBBIi 1IAT, MOJIOXKUTh HaYaJo (PasroBopy,
3HAKOMCTBY)

4. respond — oTBeYaTh, pearupoBaTh, OT3BIBATHCS

response — OTBET, OTKJIMK, PEaKIHs

elicit a response — noOuThCs OTBETA

5. dial— nabupatb HOMep (110 Tene(OHY), 3BOHUTH; HAOOPHBII AUCK

dial the number — nabupars HOMep 10 TenehOHY

dial a wrong number — He Tyna nomnactb

6. long-distance call — MexIyropoaHbIN UITH MEXTyHAPOAHBINA Teae()OHHBIH 3BOHOK
7. hold on — me xmacTs TpyOKy; hang on — oxumaTs (y Tenedona)

8. hang up — moBecuTh TPyOKY, MPEKPATUTH TEIEC(HOHHBIH PA3rOBOP

9. put through — coeauuuTs (110 TeaedOHY)

10. observe — co0ironaTh; HaONIAATh, 3aMEYATh

observe rules — cobromaTs mpaBuIa

11. indented style — ctuib ¢ otetynom; blocked style — GyounsIii cTHITB

12. illegible — neuetkuii, HepazboOpUHMBEI (0 TOYEPKE)

13. letterhead — rranka Ha hupMeHHOM OslaHKe

14. salutation — ob6parietue

15. closure— 3axmounTtenbhas Gpopmyia (TUCbMa)

complimentary closure — 3axsrountensHas Gpopmysia BEXKIUBOCTH (ITHCHMA)

16. enclose — nputarath, BKJIapIBaTh (B MHCHMO) enclosure — MpuiioKeHne

17. forward — oTnpaBisiTh, epechlIaTh

18. attach — mpukpermisaTh

attachment — npukperienue, nprcoeanHeHne; HHGOPMAIHS, IIPUKPEIUIEHHAS K COOOIICHHIO
19. keep in touch with smb — noanep>xuBath cBs3b (KOHTAKT) C KEM-II

20. stay on track — cieauts 3a (X0710M, Pa3BUTHEM YETO-JI., HATIPUMED, MBICTIEH

21. face a task — cTosTh MEepes HeOOXOIUMOCTBIO, PEIIATh 3319y

22. employ — naauMaTs (Ha paboTy); KCIIOIB30BATh

employer — nanumarenb, paboToaaTeNhb

23. post — momKkHOCTH, MecTO (Syn.) position

candidate for a post — kannunar (IpeTeHAEHT) Ha JOJDKHOCTE

24. require — tpeboBath (4ero-i.), Hy)XIaThcs (B 4eM-J1.)

requirement— tpeboBaHue, HEOOXOAUMOE YCIOBHE; HY)K/1a, TOTPEOHOCTD

meet the requirements — y10BIeTBOPSATH MOTPEOHOCTIM

25. relevant — ymecTHBII, OTHOCSIIUICS K JeY; aKTyalbHbIi

26. challenge — BbI30B (Ha cocTsi3aHKe, HA COPEBHOBAHUE U T.I1.); UCIIBITAHKE, HAIPSHKCHUE CHLT,
CIIOJKHas 3a]a4a, mpodiema; OpocaTh BBI30B; TpeOOBATh (YCHIIHIA)

meet the challenge — nipunsTH BBI30B

challenging — ctumysupyromnuii, o0y IatoIIKi; TPEOYIONIMIA HAPSHKESHUS, OTAAYH CHIT
challenging idea — unTEepecHas (mepcrieKTUBHAS) HIIEs

27. interview — cobecenoBanue, becea, UHTEPBBIO; MPOBOJUTH cOOECeI0BaHUE, Oecey,
HUHTEPBBIOMPOBATH

attend an interview — npucyTcTBOBaTH Ha COOECEI0BaHNH (MHTEPBHIO)

interviewer — npoBozsmii codecenoBanue, OepyIInii HHTEPBHIO

interviewee — MHTEPBHIOMPYEMBIH, TAIOIINN HHTEPBBIO

28. appoint — Ha3Ha4aTh

appointment — Bctpeya, cBUIaHNE

make an appointment — Ha3HauUTH BCTpEUy, JOTOBOPHUTHCS O BCTPEUE
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keep an appointment — Bcrpeuarbes (Kak OBIIIO HA3HAYEHO)

29. promote — MoBBIIIATh B JOJKHOCTH, MIPOIABUTATH 110 CITY:KOE

promotion — moBkIIIEHHE B JOJKHOCTH, MPOABUKEHHE IO CITyKOe

30. attend a meeting — npuCcyTCTBOBATH Ha COOpAHUH

call a meeting — co3Bath cobpanune

hold a meeting — mpoBoauTs cobpanne

run a meeting — npoBoMTL COOpaHUE; PYKOBOIUTH COOpaHHEM

31. staff — mrrar(s1) (cmyskammux), mepcoHal, COTPYIHUKH

staff members — coTpymHHKY (IJaHHOTO YUPEIKTEHMU)

32. charge — 00s13aHHOCTH, OTBETCTBEHHOCTbD, PYKOBOJICTBO; MOPYYaTh, BO3JIaraTh OTBETCTBEHHOCTD
be in charge — otBeuats (3a KOro-i.), 3aBe10BaTh, BEIaTh, PyKOBOIUTH

33. assign — Ha3Havath (CPOK), MpeIHA3HAYATD; IaBaTh, MOPyYaTh (3a1aHue, paboTy); Ha3HAYATh Ha
JOJDKHOCTh

34. have (take) the floor — BreicTymaTh, OpaTh CIOBO

35. motion— mpemtokeHue (Ha COOPaHUH)

put the motion to vote — mocTaBUTh IpeAIOKEHNE Ha TOIO "COBAHNE

36. negotiate — BecTH IIEPEroBOPEI, JOTOBAPH"BATHCS, 0OCYIKAATEH YCIOBHS
negotiation — (dacro pl) meperoBopsl, 0OCYKICHNUE YCIOBHIA

37. give in — ycrymaTs, ciaBaThCs

give in to demands — yctynars TpeOOBaHUIM

Syn. concede — ycrynarh, IPOUTPLIBATE, IPU3HABATE IOPAKCHIE

concede a point (in an argument) — yctynuth (caaThes) B Bompoce (B crope)
CONCession — ycTyrnka

38. long-term — monrocpoYHEIi, JIUTEILHEIIT

short-term — kpaTKoCpOYHBIi

39. schedule — mporpamma, miaH, rpaduk; CIUCOK, EPEUCHB; pACITUCAHHE
40. confidence — yBepeHHOCTB; JOBEpHE.

6.2 3aganus nJisi npuodpeTeHUs1 HOBBIX 3HAHUM, YIJIYOJIEHUS M 3aKpelJIeHUs] paHee
NpHOOPEeTEeHHBIX 3HAHUI

No 3azamue Kopa pe3yabrara
o0y4eHmst
1 OxapakTepHu3yiTe CTPyKTypHBIE U CO/EpXKaTelbHble 0OCOOCHHOCTH KOMMYHHUKAIUU B VK-4-31
' JICTIOBOM MHOCTPAHHOM SI3bIKE M IPUHIUIIEI ee opranu3anuu Ex.19,pp..105-106 [1]
2 [TpoBenuTe cpaBHUTENBHBII aHATM3 PA3TOBOPHBIX (GOPMYIT STHKETA AEIOBOTO OOIIEHHS VK-4-31
' POJHOTO M HU3y4aeMoro nHoctpaHHoro si3bika Ex.24, p.62 [1]
3 [Mpoananu3upyiiTe akTyajlbHbIE MOJEIHN PEYEBOTO TOBEICHNS M PEUEBOH AEATEIHLHOCTH VK-4-31
) B IIporiecce aenoBoit kommyHnukarmu Ex.5, p.33 [1]
4 [MoBTOpHUTE OCHOBHBIE rpaMMaTHYeCKUe KOHCTPYKIUH, obecrnieunBaronIe VK-4-31
) KOMMYHHKAIUIO JefoBoro xapakrepa Ex.18, p.38 [1]
W3yuynte UCTOPUIO M KYJbTYpPY CTPaH M3y4aeMOTO 5I3bIKa, a TAKXKE MpPaBUIIa PEYEBOTO
5. JTUKETa, NPOAHATIU3UPYUTE CXOACTBA U PANIMYUS MHOSA3BIYHONM U POJHOM KyJbTYpBI YK-4-31
Ex.24,p. 41 [1]
6. W3yunre 6a3oByIO JIEKCHKY JEJIOBOr0 HHOCTPAHHOTO si3bika pp.318-352 [1] YK-4-31

6.3. 3ananus, HanpaBJieHHbIE HA (OPpMHUPOBaHHE NPOPECCHOHATBHBIX YMEHUI.

1 | Ilpocnymaiite/mpounTaiiTe TUAIOTH IO H3ydaeMbIM TeMaM Ex.9,p.157 [1] YK-4-VY1

2 | CocraBbTe U BOCIIPOM3BENTE THAJIOTH 10 n3ydaeMbiM TemaM EX.31, p.43 [1] YK-4-Y2
[Ipoananu3upyiite pasHble MOAETH PEUYEBO NESATEIHHOCTH M PEUEBOTO IOBEACHUS B

3 | mporecce [enoBOi KOMMYHHKAIIMH, COCTaBbTE AUAIOTH C YYETOM JTHX Pa3Uuuid YK-4-VY3

Ex.28, p.43 [1]

4 CocTaBbTe U O(i)OpMI/ITe JCJIOBBIC MHNCbMA, JOKYMEHTHBI Ha HWHOCTPAHHOM S3BIKE IIO

U3y4aeMbIM TeMaM, 3anoiaHure ankery Ex.35, p.48 [1] YR-4-v4

[ToaroroBbTe BONPOCH M BBIPAXKEHHS JJIS TOTO, YTOOBI MHHUIMHPOBATH, IOAIEPKATh
5 | oOmienue, 3anpocuTh MHGOPMAIMIO, OTBETHTh Ha 3alpallvBacMyr0 MH(OPMALHMIO U YK-4-V5
3akoH4uTh Geceny Ex.20, p.39 [1]

6 [Ipocnywaiire/npounraiite ayTeHTHYHBIE TEKCTHI M MepelaiiTe HMX OCHOBHOE

conepxkanue Ex.27e), p.113 VK-4-Y6
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6.4. 3a1anusi, HanpaBJeHHbIE HA (popMUPOBaHMe NPO(PECCHOHATBLHBIX HABBIKOB.

BrimonHuTe 3amaHMs, HampaBieHHblE Ha (DOPMHPOBAHHME M COBEPIICHCTBOBAaHHE
HaBBIKOB pedeBoil nestenpHocTr Ex.13, p.55 [1]

YK-4-B1

[lponymaiite 1uIaH, ONIpeNEIHTe COACPKAHUE, IONOEpUTE COOTBETCTBYIOLINE
BBIP)XCHHUS U NPOBEICHUS IENOBBIX BCTPEY, COBELIAHMH, IETOBBIX IIEPErOBOPOB.
TeMy ompezenuTe caMoCcToATENbHO. I1oIroToBRTECH K posieBoi urpe Ex.28, p.43 [1]

VK-4-Bl

[Iponymaiite minaH, ompemesure coiepxaHue M (GopMy MyOIMYHOTO BBICTYIUICHHS.
Temy ompenenure camoctosiTensHo. [loaroroBeTeck K BhICTyIUIeHHIO Ex.18¢), p.124

[1]

VK-4-Bl

Harmmnte senmoBoe muckMo. Temy onpenenure camoctositensio Ex.36¢), p.49 [1]

YK-4-Bl

BemonHUTEe TECTOBBIE 3aJaHMs, HalpaBiICHHBIE Ha COBCPIICHCTBOBAHWE 3HAHMH H
YMEHHH J1eJI0BOro WHOCTpaHHOTrO si3pika Ex. 11, p.158 [1]

VK-4-Bl

[IpouwnTaiiTe TEKCTHI IO U3ydaeMbIM TE€MaM U IOATOTOBBTECH K MX 00cykaennto Ex.18,

p.163 [1]

YK-4-B1

7. ®OHJ OHEHOYHbIX CPEACTB AJIsA ITPOBEJEHUSA TEKYIUEI'O
KOHTPO.ISI U TIPOMEXYTOUYHOMN ATTECTAIIUU OBYYAIOIINUXCS IO

JTUCHMUILIMHE (MOAY.IIO).

7.1. CpeacTrBa OLleHUBAHUS TEKYLIEr0 KOHTPOJIA:

- YCTHBIE Y IMCbMEHHBIE KPATKHUE OIIPOCHI B XOE€ ayIUTOPHBIX 3aHATHH;
- 3aJJaHMsI U YIPAXKHEHUs, PEKOMEHJOBAHHBIE JJIs1 CAMOCTOSTEIbHON pabOThI;

- IPAKTUUYCCKUC 3alaHus, ITPE3CHTAIUU U T.1.,

- 3aIaHuA 1 YIPAXKHCHHUS HAa IICPEBO;

- COCTABJICHUC U MMPAKTUYCCKOC HMCIIOJIB30BAHUEC I'IOCCAPUS 110 TEMAM;,
- TCCTUPOBAHHC,

- HalTMCaHUEC JCJIOBBIX MTMCEM, PE3IOMCE, 3alIOJTHCHHUEC aHKCET,

- pe(bepI/IpOBaHI/IC AYTCHTUYHBIX TCKCTOB, COCTABJICHHUC TC3MCOB BBICTYIIJICHHUA, JOKJIaa.

7.2. ®OC a8 TeKylero KOHTPoJis.

z

IHoka3zatenu pe3yabTara

obyJenus ®OC TeKymero KOHTpOoJIs

YK-4-31 Yerubiit onpoc (Tembr 1-8)

YK-4-32 Tecrt (Temsr 1-8)

YVK-4-33 Cocrasnenne auanora (Temsr 1-8)

VYK-4-34 becena (Temsr 1-8)

YK-4-35 Cocrasnenne guanora (Temsr 1-8)

YK-4-36 Ponesas urpa (Temsr 1-8)

YK-4-V1 Tecr, 6ecena (Temsr 1-8)

V(N0 |WIN| -

YK-4-Y2 Hanmcanue mucema (Temsr 1-8)

YK-4-¥3 Ompoc (Temsl 1-8)

YK-4-Y4 Joxnan, npesentanms (Temsr 1-8)

YK-4-¥5 becena (Temsr 1-8)

YK-4-Y6 Cocrasnenue raoccapus (Temsl 1-8)

YK-4-B1 AynupoBanue/yrenue Tekcta (Temsl 1-8)

YK-4-B2 Joxnan, npesentanms (Temsr 1-8)

YK-4-B3 Cocrasnenune auasnora (Temsl 1-8)

YK-4-B4 becena, nuckyccust (Temsr 1-8)

YK-4-B5 Hanucanue nucem pasnoro Buja (Temsl 1-8)

YK-4-B6 Tesuce! goknana (Temsl 1-8)

7.3 ®OC 11 NpOMeKYTOYHOM aTTecTAlUU

7.3.1.3a0anus ona oyenku 3nanuil.

Iloka3zarenu pe3yibTara

DOC m1s OLICHKH 3HAHUM
o0yueHus JuIs ont
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1 VK-4-31 Read and transla?e 'ghe text from English into Russian
Speak on the topic in accordance with the card

2 VK-4-30 Read and transla@e 'ghe text from English into Russian
Speak on the topic in accordance with the card

3 VK-4-33 Read and transla@e 'ghe text from En_glish into Russian
Speak on the topic in accordance with the card

4 VK-4-34 Read and transIaFe 'Fhe text from English into Russian
Speak on the topic in accordance with the card

5 VK-4-35 Read and translat_e 'ghe text from English into Russian
Speak on the topic in accordance with the card

6 VK-4-36 Read and transla@e 'ghe text from English into Russian
Speak on the topic in accordance with the card

7.3.2. 3a0anusa 01 oyeHKu yMeHuil.
B kadyectBe (OHIOB OIICHOYHBIX CPEICTB /IS OICHKH YMEHHH OOy4aromierocs
UCTIONB3YIOTCS 3aaHusi 1-6, pEeKOMEHIOBAHHBIC JIJISl BBIMOJIHEHUS B Yachl CaMOCTOSTEILHOMN
paboThI (pazgen 6.3.)

Ne [TokazaTenu pe3ynbrara ®OC 11 onenKH ymenuii
o0yueHHs

1 VK-4-31 Read and transla;e 'ghe text from En_glish into Russian
Speak on the topic in accordance with the card

2 VK-4-32 Read and transla;e Fhe text from En_glish into Russian
Speak on the topic in accordance with the card

3 VK-4-33 Read and transla;e Fhe text from En_glish into Russian
Speak on the topic in accordance with the card

4 VK-4-34 Read and transla;e 'ghe text from English into Russian
Speak on the topic in accordance with the card

5 VK-4-35 Read and transla;e Fhe text from English into Russian
Speak on the topic in accordance with the card

6 VK-4-36 Read and transla?e 'ghe text from English into Russian
Speak on the topic in accordance with the card

7.3.3. 3aoanusa ona ouenKu HAGLIKOG, 6/1A0CHUIL, ONBIMA OCAMENbHOCIU
B kauecTBe (OHIOB OIEHOYHBIX CPEACTB JUIsI OIICHKHM HAaBBIKOB, BJAJIEHWH, OMBITA
JeATeTbHOCTH, OOy4Jaromerocsi MCHOJB3YIOTCS 3amaHus 1-6, peKOMEHJIOBaHHbBIE IS
BBITIOJTHEHHUSI B 4Yachl CaMOCTOSATENbHOW paboThl (pasgen 6.4.), a Takxke 3agaHusi, IS
PAKTUYECKON pabOTHI.

No Toxasarenn pesyiprata DOC 114 OIICHKH BIIaJIEHUIN
0o0yueHus

1 VK-43] Read and translate 'ghe text from English into Russian
Speak on the topic in accordance with the card

5 VK-4-32 Read and transla?e 'ghe text from English into Russian
Speak on the topic in accordance with the card

3 VK-4-33 Read and transla?e 'Fhe text from En_glish into Russian
Speak on the topic in accordance with the card

4 VK-4-34 Read and transla;e 'ghe text from English into Russian
Speak on the topic in accordance with the card

5 VK-4-35 Read and transla?e 'Fhe text from En_glish into Russian
Speak on the topic in accordance with the card

6 VK-4-36 Read and transIaFe 'ghe text from English into Russian
Speak on the topic in accordance with the card

TeKCTbI AJIA YTCHUHA .
Text 1.
CULTURALLY SPEAKING

In the United States, as elsewhere, there is a ritual way to meet and greet people. Certain rules
or formulas should be followed. The degree of formality in business varies according to the company
culture. Some companies are more conservative and formal in how they address each other, how they
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share information, how decisions are made, how power is delegated, how people dress, and so on. Other
companies, especially the younger, smaller high technology companies are very progressive and informal.

If you are a foreigner doing business in America for the first time, you do not have to be more
informal than you feel comfortable with. If you want to call someone by his or her last name, you may do
s0. But do not be surprised (or insulted!) if your American hosts call you by your first name. At some
point, you will probably decide to do what they are doing. The main thing is that you can go at your own
speed. In a truly formal situation, you can be more formal by using titles (Mr., Mrs., Ms., Dr., Professor,
Mr., etc.) and by adding Sir or Ma’am (Yes, Sir/No, Sir, Yes, Ma’am/ No Ma’am\ Thank you, Sir/ Thank
you, Ma’am, etc.). Another thing to realize is that American business people today may know something
about your country. So they might try to address you in the style of
your culture. It could become very interesting, if not amusing.

Along with the handshake, nod of the head, hug, or handgesture, Americans engage in small
talk. This formulaic lightconversation or chitchat may not carry much meaning in itself,but, rather, is
designed to break the ice — to ease into a conversation with someone you have just met. Although the
order of questions may vary, the same questions are always asked, and the same remarks made: How are
you?is answered by Fine, thanks or Howareyou? This is not an inquiry intoyour physical health; it is a
standardgreeting. A Fine, thank you is what is expected, even if your bestfriend was just diagnosed with a
terminal illness.

You always engage in small talk when you first meet someone. If you do not take part in this
polite type of repartee, you will be considered rude and unfriendly; therefore, it is essential to learn the
formulas. The goal of small talk is to get to know someone, yet you should never ask personal questions
too soon; instead, you start with questions or comments that elicit an expected response. This tells you if
the person you are talking to is willing to communicate with you and, if so, on what level.

Text 2

In the business world, there is small talkuntil a relationship is established, after which one may
talk specifically about business oi personal concerns. After business hours, when socializing with
colleagues or associates, you will need to know the acceptable topics of conversation: weather, sports,
good news, travel, positivecomments about your host country, movies, entertainment, food, or the
challenges of learning a foreign language. If asked, you may discuss work, where you live, or where you
are staying. After work hours, when people want to relax, discussions about work or anything too serious
are usually not welcomed. Subjects to avoid are: money, personal health, bad news, religion, politics, and
details about your family or children (unless specifically asked).

Finally, be careful about jokes! Humour varies from culture to culture, and you may offend
without realizing it. There are few things more awkward than an unfunny joke, or one that is in bad taste.
People have very specific ideas about good and bad taste; you may be walking on dangerous ground when
you attempt a joke and you may never realize how your joke was received because people may laugh out
of politeness — or perhaps sympathy.

Small talk may last from a few minutes to over an hour, depending upon circumstances. At its
best, it results in a nice impression being made, a common interest being explored, or a rapport created
that could be the basis of a future meeting or more serious relationship. Smalltalk, although it may not
seem important, is actually quite important in society. It plays a role in people’s getting to know one
another, it establishes a polite and friendly tone, and it is a time for quiet observation. We form
impressions from how people look, dress, speak, and express attitudes by nonverbal means such as
gestures, eye movements, or posture. Skipping the formality of small talkwould be in bad taste in
business as elsewhere; minimizing its importance would bea mistake.

Text 3.
TELEPHONE CONVERSATIONS

Standard formulas in language invade many aspects of our life, including the telephone, which
seems to be the most challenging skills for a foreign speaker to master. A lot of people find it difficult to
make phone calls in a foreign language — and that isunderstandable. You can’t see the person you are
talking to, their voice might be unclear, and it might be difficult for you to find the right words.
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When you make a telephone call, you lift the receiver. Then you dial the number. If you don’t
know the number, you can look it up in the telephone directory. If you can’t find it there, you can call
directory inquiries. Making a call to a place far away is called a long-distance call. For most countries you
can phone direct; first dial the international code-number. If the person you want to call is already
speaking to someone, the number is engaged. When you call a person you want to speak to and somebody
else answers the phone, you can leave a message, or it may mean that you have dialed a wrong number.

One thing you can do to improve your telephone skills is to learn some of the multi-word verbs
that are commonly used in telephone conversations. Most of them are featured in this text. Hold on and
hang on mean “wait”. Be careful not to confuse hang on with hang up. Hang up means “put the phone
down”. Another phrasal verb with the same meaning is ring off. The opposite of hang up I ring off is ring
up — if you ring somebody up, you make a phone call. And if you pick up the phone, you answer a call
when the phone rings.

If you are talking to a receptionist, secretary or switchboard operator, they may ask you to hang
on while they put you through —connectyour call to another telephone. But if you can’t get through to the
person you want to talk to, you might be able to leave a message asking him/her to call you back — to
return a call.

Text 4.

NEGOTIATING STRATEGIES

Understanding the other party’s interests and tactics is integral to good negotiating. Choosing a
strategy that best responds to their interests and tactics will help you achieve the best outcome. Some of
the different strategies for negotiation include:
a) problem solving — committing to examining and discussing issues closely when entering into

long-term agreements that warrant careful scrutiny;

b) contending — persuading your negotiating party to concede to your outcome if you are
bargaining in negotiations or over major “wins”’;

c) yielding — conceding a point that is not vital to you but is important to the other party, but
valuable in on-going negotiations;

d) compromising — forgoing their both parties’ ideal outcomes, settling for an outcome that is
moderately satisfactory to each participant;

e) inaction — buying time to think about the proposal, gather more information or decide your next
tactics.

Your chosen strategy will depend on who you are negotiating with and the type of relationship
you have with them. Every time you negotiate, you have to make choices that affect whether you achieve
a successful outcome for your business. To get the best outcomes, you need to understand the steps
involved in the negotiation process. While many negotiations are straightforward, some will be among the
hardest challenges you face. Yoursuccess will depend on planning and preparation. Always approach
negotiations with a clear set of strategies and tactics that can guide you from planning to closing.

Text 5.
STRUCTURE OF THE BUSINESS LETTER

A Dbusiness letter is the principal means used by a business firm to keep in touch with its
customers. According to the purpose ofthe letter there may be different kinds, e.g. a letter of request, a
memo (a memorandum), a letter of advice, an invitation letter,a congratulation letter, a letter of thanks
(gratitude), a letter of apology, a letter of confirmation, an enquiry letter, a letter of acknowledgement, a
letter of guarantee, a letter of complaint, a letter of claim, an order letter, etc. Customers form their
impression of the firm from the toneand quality of the letters it sends out.

Good-quality paper and an attractive letterhead play their part in this, but they are less important
than the message they carry. Business does not call for the elegant language of the poet, but it does
require us to express ourselves accurately in plain language that is clear and readily understood.
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The business letter has long been customary to set it out in the indented style, but now the
blocked style has come to be much more widely used than before because it saves typing time.

When addressing a correspondent personally by name, take care to spell his name correctly.
Also address him exactly as he signs himself. The courtesy titles used in correspondence are Mr, Mrs,
Miss, Ms and Messrs (abbreviation of Messieurs). When your correspondent holds a special title, such as
Doctor, Professor, Colonel and Sir, he is addressed by his title and Mr must not be used. We write, Dr J.
Brown, Prof. L. Carter, Col. W. Johnson, Sir Arnold Plant. Where it is not known whether a woman
addressed is married or single Ms has recently crept into use as an alternative for both Mrs and Miss.
Messrs is used only for partnerships whose firm name includes a personal element, as in Messrs
Macdonald & Evans.

Text 6.

The salutation is the greeting with which every letter begins. The customary greeting in a
business letter is Dear Sir, but others are used as follows: Dear Madam (for both single and married
women); Dear Sirs (when a partnership is addressed). When your correspondent is unknown to you and
may be either a man or a woman, always use the form Dear Sir.

These are the formal openings normally used, but the modern trend is towards informality,
especially if your correspondent is known to you personally, or if you have traded with him for some
time. The warmer and more friendly greeting, Dear Mr...is then preferred. The greetings Sir, Madam and
Gentlemen are very formal and are now rarely used in English business letters, though Gentlemenis
usually the form preferred by American writers.

The message forms the body of the letter and is the part that really matters. Some letters are
very short and may consist of only one paragraph. Many others fall naturally into the framework of a
three-paragraph plan:

0] the first paragraph takes the form of an introduction, or of an acknowledgment if there has been
previous correspondence;

(i) the second gives information and states the facts;
(iii)  the third refers to future action.

The complimentary closure, like the salutation, is purely a matter of custom and a polite way of
bringing a letter to a close. The expression used must suit the occasion. It must also match the salutation,
the form of which is governed by the relationship between the parties.

Text 7.

EMAIL COMMUNICATION

In computer terms, email is short for electronic mail. It is a more up-to-date method of
transmitting data, text files, and digital photos from one computer to another over the Internet. This
phenomenon did not become popular until 1990 and now emails have become one of the most widely
used forms of business and personal communication. An email is a more relaxed way of sending
messages; it is particularly practical if you do not want to call long distance because of a language barrier
or the expense. When language is an obstacle, sending an email is a blessing; after all, it is easier to see
the message than have to speak on the telephone. Emails are quick, so they are good for chatting, inviting
people out, keeping in touch and doing business. The world hasbecome much smaller now that we have
the ability to send and receive emailmessages over great distances at an
incredible speed.

Emailusers create and send messagesfrom individual computers usingcommercial programs or
mail-user agents(MUAS). A lot of email programs have aprogram that enables you to compose orwrite
your own message to send. To send a message, a user has
to specify the addresses.

The source of the destination is included in the address. There are many different ways to write
the email address depending on the email destination. For instance, an interoffice message distributed
over an intranet, or an internal computer, may have a simple scheme such as the person’s name as the
address, followed by the symbol @ (at), the domain, the name of the organization, and finally the
country. Emails also contain headers and footers above and below the message. They usually state the
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sender’s name, email address, and the date that it was sent. A user then can store, delete, reply, or forward
the message to others.

Most email programs allow you to attach files and photos to emails to send to others. This
allows users to append large text— or graphics-based files, including audio and video files and digital
photographs, to email messages.

Text 8.

FAX COMMUNICATION

Even in today’s modem age of the Internet, it is still necessary to send and receive faxes. A fax
message is the message that is sent or received over a fax machine (phone lines are used) or online fax
service (high-speed Internet connection is used). The word fax comes from the word facsimile standing
for perfect copy.

The original document is scanned with a fax machine, which processes the contents (text or
images) as a single fixed graphic image, converting it into a bit map, the information is then transmitted
as electrical signals through the telephone system. The receiving fax machine reconverts the coded image,
printing a paper copy. A formal fax cover sheet should precede any documents you fax to clarify the
purpose of the fax. A fax cover sheet should indicatewho the faxed documents are for, who is faxing the
documents and why they are being sent. Fax cover sheets should be treated like business documents and
written accordingly. A cover sheet should be organized and include instructions for the recipient.

Although businesses usually maintain some kind of fax capability, the technology has faced
increasing competition from Internet-based alternatives. A fax message is often sent when particular
official correspondence needs to be sent or received urgently and it is not possible to send the documents
via email. Fax machines still retain some advantages, particularly in the transmission of sensitive material
which, if sent over the Internet unencrypted, may be vulnerable to interception, without the need for
telephone tapping. In some countries, because electronic signatures on contracts are not recognized by
law while faxed contracts with copies signatures are, fax machines enjoy continuing support in business.

Text 9.

MAKING A PRESENTATION

A presentation is the practice of showing and explaining the content of a topic to an audience or
learner. Presentations come in nearly as many forms as there are life situations. In the business world,
there are sales presentations, informational and motivational presentations, interviews, status reports,
image-building, and of course, training sessions.

Although individuals most often think of presentations in a business meeting context, there are
countless occasions when that is not the case. For example, a school district superintendent presents a
programme to parents about the introduction of foreign-language instruction in elementary schools; an
artist demonstrates decorative painting techniques to a group of interior designers; a police officer
addresses a neighborhood association about initiating a safety programme. Students are often asked to
make oral presentations. These can be delivered to other students in a seminar or tutorial. You might have
been asked to research a subject and use a presentation as a means of introducing it toother students for
discussion, or youmight be asked to outline a project inwhich you have been involved.

Whenlooking at presentations in the broadestterms, it is more important to focus ontheir
purpose. There are three basicpurposes of giving oral presentation: toinform, to persuade, and to
buildgoodwill.

A good presentation starts out with introductions and may include an icebreaker such as a story,
an interesting statement or a fact, or an activity to get the group warmed up. The introduction also needs
an objective, that is, the purpose or goal of the presentation. This not only tells you what you will talk
about, but it also informs the audience of the purpose of the presentation.

Next, the body of the presentation comes. Do not write it out word for word. All you want is an
outline. By jotting down the main points on a set of index cards, you not only have your outline, but also
a memory jogger for the actual presentation.

Text 10.

STRUCTURING THE PRESENTATION

There are several options for structuring the presentation.
1) Timeline: arrangement in a sequential order.
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2) Climax: the main points are delivered in order of increasing importance.
3) Problem/Solution: a problem is presented, a solution is suggested, and benefits are then given.
4) Classification: the important items are the major points.

5) Simple to complex: ideas are listed from the simplest to the most complex; it can also be done in a
reverse order.

Audiences believe that presenters who use visual aids are more professional and credible than
presenters who merely speak. Visual aids help presenters to emphasize the key points your audience will
understand and remember. The following visual aids should be selected with respect to the needs of your
audience and specific portions of your presentation: tables, bar/line graphs, diagrams,
pie/flow/organizational charts. The presentation vehicles are based upon the audience’s seating
arrangement: overhead projectors, easels, handouts, slides, models, and computer screens. A
presentationprogram Microsoft PowerPoint is often used to generate the presentation content.

After the body, comes the closing. This is where you ask for questions, provide a wrap-up
(summary), and thank the participants for attending.

And finally, the important part is practice. The main purpose of creating an outline is to develop
a coherent plan of what you want to talk about. You should know your presentation so well that during
the actual presentation you should only have to briefly glance at your notes to ensure you are staying on
track. This will also help you with your nerves by giving you the confidence that you can do it. Your
practice session should include a live session by practicing in front of co-workers, family, or friends.
They can be valuable at providing feedback and it gives you a chance to practice controlling your nerves.
Another great feedback technique is to make a video or audio tape of your presentation and review it
critically with a colleague.

Text 11.

HOW TO APPLY FOR A JOB

When you apply for a job, you will generally be asked to send your CV/resume, together with a
letter or email of application. Later, you will probably need to go on interviews to meet with employers
face to face. Employers often receive hundreds of applications for a job, so it is very important to make
sure that your CV and job application letter create the right impression and present your personal
information in a focused, well-structured, and attractive way.

Before beginning to draft your CV, read the advert carefully so that you are clear about the
specific requirements of the job you are applying for. It is important to tailor both your application letter
and the CV to the job in question, focusing on qualifications and experience that are particularly relevant.

A CV should be clear and well structured, with a limited number of main sections, so that an
employer can pinpoint the information they are looking for quickly and easily.

It is also vital to make sure that the letter or email you send with your CV creates the right
impression. It is your opportunity to say why you want the job and to present yourself as a candidate
forthe post in a way that impresses aprospective employer and makesyou standout as a
prospectiveemployee.

Keep your application letteror email brief. You do not needto give a lot of details. What youare
aiming for is a clear andconcise explanation of your suitability for the job. The usual order of a job
application letter or email is as follows.

Give the title of the job as a heading, or refer to it in the first sentence of your letter, using the
reference code if there is one. This will ensure that your application goes directly to the right person in the
organization. You should also mention where you saw the job advert or where you heard about the
vacancy. If you heard about it through someone already working for the company, mention their name
and position.

If you are working, briefly outline your current job. Pick up on the job requirements outlined in
the advert and focus on any of your current skills or responsibilities that correspond to those requested.
For example, if the advert states that management skills are essential, then state briefly what management
experience you have. If you are still studying, focus on the relevant aspects or modules of your course.

Be clear and positive about why you want the job. You might feel that you are ready for greater
challenges, more responsibility, or a change of direction, for example. Outline the qualities and skills that
you believe you can bring to the job or organization.
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In the final paragraph you could say when you are available to start work, or suggest that the
company should keep your CV on file if they decide you are not suitable for the current job.

Text 12.

THE INTERVIEW

The interview is probably the hardest part of getting a job, especially if English is not your first
language. If you are invited to attend an interview, confirm the appointment by letter, telephone or email.

Think about your appearance — first impressions are important.

Take a copy of your CV or application form to the interview. Sometimes the person who is
interviewing you has notseen it.

Prepare a list of questions which you may want to ask the interviewer. Possible subjects include
the industry, the company, the job, pay, working hours and holidays. Use the Internet to research about
the industry and the company.

Prepare answers for questions which you think the interviewer may ask you. In particular, think
of examples of your achievements in previous jobs or while at school, and how you have managed any
difficult situations.

Think about your personal strengths and weaknesses, or how you would describe your own
personality.

Think about what the interviewer is looking for. Remember these points when you answer
questions during the interview.

Ask yourself why the company should choose to employ you, instead of the other people who
are applying.

The first interview may be followed up with second rounds onsite or over the phone. From there
it is a short wait until the company calls back with their offer, or mails a rejection — hopefully the
former.

Text 13.

BUSINESS MEETINGS

Meetings are an important part of doing business. A successful meeting has no surprises. With
proper preparation and careful organization, a meeting can run smoothly. Setting goals and time limits,
keeping to the agenda, and knowing how to refocus are the key components of an effective meeting.

There are a number of ways that you may call or be called to a meeting. Some meetings are
announced by email, and others are posted on bulletin boards. The date, location, time, length, and
purpose of the meeting should be included. In order to keep the meeting on task and within the set amount
of time, it is important to have an agenda. The agenda should indicate the order of items and an estimated
amount of time for each item. If more than one person is going to speak during the meeting, the agenda
should indicate whose turn it is to have the floor. The person in charge of calling and holding a meeting
may decide to allocate certain roles to other staff members. Someone may be called upon to take the
minutes, someone may be asked to do roll call, and someone may be asked to speak on a certain subject.
This should be done either in person, or in an email.

Whether you are holding the meeting or attending the meeting, it is polite to make small talk
while you wait for the meeting to start. You should discuss things unrelated to the meeting, such as
weather, family, or weekend plans. Once everyone has arrived, the chairperson, or whoever is in charge
of the meeting should formally welcome everyone to the meeting and thank the attendees for coming.

If anyone at the meeting is new to the group, or if there is a guest speaker, this is the time when
introductions should be made. The person in charge of the meeting can introduce the new person, or ask
the person to introduce him-/herself. Some people who hold meetings prefer to pass around copies of the
agenda, and others will post a large copy on a wall, or use an overhead projector. No matter which format
is used, attendees should be able to follow the agenda as the meeting progresses. Before beginning the
first main item on the agenda, the speaker should provide a brief verbal outline of the objectives.

Text 14.

RUNNING A BUSINESS MEETING

Some people who hold meetings prefer to pass around copies of the agenda, and others will post
a large copy on a wall, or use an overhead projector. No matter which format is used, attendees should be
able to follow the agenda as the meeting progresses. Before beginning the first main item on the agenda,
the speaker should provide a brief verbal outline of the objectives.
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1)
2)
3)
4)

Anyone may be assigned to take the minutes at a meeting. The minute-taker can use a pen and
paper or a laptop computer and does not need to include every word that is spoken. It is necessary to
include important points and any votes and results. Indicating who said what is also necessary, which is
why the minute-taker should make sure to know the names of the attendees. The minute-taker should type
out the minutes immediately after the meeting so that nothing is forgotten.

One of the most difficult things about holding an effective meeting is staying within the time
limits. A good agenda will outline how long each item should take. A good chairperson will do his or her
best to stay within the limits.

When issues cannot be resolved or decisions cannot be easily made, they are often put to a vote.
Most votes occur during meetings. Votes can be open, where people raise their hands in favour or in
opposition of the issue. In an open vote, the results are evident immediately. Other votes, such as who
should be elected to take on a certain role, are private or closed. During private votes, attendees fill in
ballots and place them in a box to be counted. The results may not be counted until after the meeting.
When a motion is voted and agreed upon, it is carried. When it is voted and disagreed upon, it is failed.
Most often votes are put to a majority. If there is a tie vote, the chairperson will often cast the deciding
vote.

During the meeting, participants will comment, provide feedback, or ask questions.

There are different reasons why a meeting comes to an end. Time may run out, or all of the
items on the agenda may be checked off. Some meetings will end earlier than expected and others will
run late. A meeting may be cut short due to an unexpected problem or circumstance.

The end of the meeting is also the time to thank anyone who has not been thanked at the
beginning of the meeting, or anyone who deserves a second thankyou. Congratulations or good-luck can
also be offered here to someone who has experienced something new, such as receiving a promotion,
getting married, or having a baby.

Text 15.

NEGOTIATING

Negotiation is a process where two or more parties with different needs and goals discuss an
issue to find a mutuallyacceptable solution. In business, negotiation skills are importantin both informal
day-to-day interactions and formal transactionssuch as negotiating conditions of sale, lease, service
delivery,and other legal contracts. Good negotiations contribute significantlyto business success, as they
help you build better relationships;deliver lasting, quality solutions rather than poor short-term onesthat
do not satisfy the needs of either party; help you avoid futureproblems and conflicts. A good negotiation
leaves each party satisfiedand ready to do business with each other again. Strong negotiatorsmaster
written, verbal and non-verbal communication. They adopta conscious, assertive approach to their
communication. Goodnegotiators are flexible, creative, aware of themselves and others.They are also
good planners, honest, win-oriented and excellent
communicators.

During a negotiation, you may choose to use a passive,aggressive or assertive communication
style. Using an assertivestyle will help increase your chances of negotiating successfuloutcomes for your
business.

Passive communicators are inclinedto use ambiguous language, adopt under-confident body
language,and give in to demand too easily.

Aggressive communicatorstake a confrontational approachthat tends to alienate other partiesand
destroy negotiations.

Assertivecommunicators, however, are bothconfident and considerate. Thesecommunicators are
more likely tokeep discussion going and facilitatemutually beneficial agreements.They adopt a strong,
steady toneof voice. They are factual rather than emotional or critical. Theydescribe their views, starting
sentences with | rather than directcriticisms starting with you.

Temul 0na 3auema:
Business Communication: Means, Ways and Styles
Rules of Communication in Different Cultures
Meeting People: Getting Acquainted and Making Contacts
Telephoning Rules and Clichés
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5)
6)
7)
8)
9)

Types of Business Letters

Emails and Network Communication
Presentations: Preparation and Delivery
Business Meetings

Making an Appointment

10) Negotiating

11) Applying for a Job

12) CV and Cover Letter Writing

13) Requirements to a Specialist

14) A Job Interview: Questions and Answers
15) Dos and Don’ts for Job Seekers

8. IEPEYEHb OCHOBHPI71 W JOMOJHUTEJBbHOM YYEBHOM JINTEPATYPHI,
HEOBXOINMOMU JJIs1 OCBOEHUA JUCHUIIJIMHBI (MOY JIS).

8.1. OcHoBHas JuTEpaTypa

OcHoOBHAas JIUTEpPATypa:

1.Curnukosa, U. O. [lenoBoit Hemerkuii si3pik (B2—C1). Der Mensch und seine Berufswelt : yueGuuk u

npakTukyM ans By3oB/ WM. O. CutaukxoBa, M. H.I'y3s. — 3-e wm3n., mepepabd. m mgom. — Mocksa !
WznatensctBo Opaiit, 2025. — 210 c.— (Beicmiee obpazoBanue). — ISBN 978-5-534-14033-0. —
Texct : osmektpoHblid //  OOpazoBarenpHast tuiargopma  FOpaitr  [caiit]. —  URL:

https://urait.ru/bcode/561143

2. AHTTIHICK W 513bIK J1Tst F0prcTOB (B1-B2) : yueOGHHMK U MPaKTHKYM TSl BY30B / 1101 00IIIel peaakineii
. U. YupoHoBoii. — 2-e u3j., nepepad. u gorn. — Mocksa : M3narensctBo HOpaiir, 2025. — 329 c. —
(Bricuiee obpazoBanue). — ISBN 978-5-534-18069-5. — Tekcr : anextponHsliii // O0pazoBarenbHas
iardopma FOpaiir [caiit]. — URL: https://urait.ru/bcode/559705

3.AHrauiickuit si3bIk s roprctoB. English in Law : yuebnuk ans sy3os / C. 10. Py6nosa, B. B. Illapoga,
T. A. Bunnukosa, O. B. [Ipxxuronzkas ; mox obmieit penaknueit C. 0. Pybmosoit. — Mockaa :
W3znarensctBo FOpaiit, 2025. — 213 ¢. — (Bricmee obpazoBanue). — ISBN 978-5-534-02815-7. —
Texkcr : anekTponHbIi / O0pazoBatenbHas iardopma FOpaiit [caiit]. — URL:
https://urait.ru/bcode/560239

4.Jlepuran, K. M. Hewmelkuii s3b1K 7151 FOPUCTOB : y4eOHUK M MPakTUKYM st By30B / K. M. JleBuran. —
2-e u3J., nepepad. u qon. — MockBa : M3aarensctBo FOpaiit, 2025. — 299 ¢. — (Bricmee
obpazoBanue). — ISBN 978-5-534-02884-3. — Texkcr : anekTpoHHbIH // OOpa3oBaTenbHas maThopma
FOpaiir [caiit]. — URL: https://urait.ru/bcode/559746

I[OHOJ'IHI/ITCJ'ILHEUI JIUTEpATypa:

1.Kapaynosa, F0. A. Axrnuiickuii 31k st opuctoB (B2-C1) : yueOHuK 1ist By30B /

10. A. KapaynoBa. — Mocksa : UznarensctBo FOpaiit, 2025. — 302 ¢. — (Briciee obpa3oBanue). —
ISBN 978-5-534-06733-0. — Tekcr : anexTponHsbIii // O6pa3oBarenbHas miardopma FOpaiir [caidt]. —
URL.: https://urait.ru/bcode/560563

2.CmuphoBa, T. H. Hemeuxkwuit si3bik 17151 ropuctoB. Deutsch fur Juristen : yueOHuK 17151 By30B /

T. H. CmupHOBa. — 2-¢ u3j., ucnp. u gon. — Mocksa : M3marenscto FOpaiit, 2025. — 146 ¢. —
(Beiciiee oopazoBanue). — ISBN 978-5-534-16775-7. — TekcT : anexkrponHsiii / O0pa3zoBaTeibHas
miardopma FOpaiir [caiit]. — URL: https://urait.ru/bcode/561494
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https://urait.ru/bcode/559705
https://urait.ru/bcode/560239
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https://urait.ru/bcode/560563
https://urait.ru/bcode/561494

9. HIEPEYEHb KOMIUIEKTOB JIMIIEH3UOHHOI'O U CBOBOJHO
PACITPOCTPAHAEMOI'O ITIPOI'PAMMHOI'O OBECIIEYEHMUA],
MCIIOJIB3YEMOTI'O ITPU N3YUYEHWHM YYEBHOM JUCIUITINHBI.

OmneparmonHast cuctema Microsoft Windows 7 Pro, oducHbIi makeT mnporpamMmm
Microsoft Office Professional Plus 2010, oducHblii naker nporpamm Microsoft Office
Professional Plus 2007, antuBupycHas nporpamma Dr. Web Desktop Security Suite, apxusaTtop
7-zip, aymuonpourpsiBatenb AIMP, mpocmotp m3o0pakenuii FastStone Image Viewer, I10 mist
yreHust ¢aino ¢popmata PDF Adobe Acrobat Reader, 1O nmnsi ckaHupoBaHUS JTOKYMEHTOB
NAPS2, 11O ans 3ammcu Bumeo u mnposeneHus Buneorpancisuuidi OBS Studio, 1O mns
YAAIEHHOTO aJMHHUCTPUpPOBaHUsS Aspia, 3JeKTpoHHO-OuOamoreunas cuctema I[PRBooks,
AJICKTPOHHO-O0MOIMoTeuHast cucrema FOpaiit, 110 mius u3ydyeHus anriauiickoro s3bika: Tell me
more Ultimate. Aarmuiickuii s361K. [lomabiil kype; 1O mus n3yuenus memerkoro sizbika: Talk to
me platinum. Hemenkuit s3pik. [lomHbIi Kypce; mporpamma [jisi ynpaBleHHS JUHTa(OHHBIM
kabunetoMm MobiDic.

10. IEPEYEHD PECYPCOB
WH®OPMALIMOHHO-TEJTEKOMMYHUKAIIMOHHOW CETH «MHTEPHET»,
HEOBXO/JUMBIX JIJIS OCBOEHUSI JUCLUATIJIMHBI (MOIY.JIST).

10.1. UuaTepHeT- pecypcsbl

https://www.businessenglishsite.com — caiit mo3Bossier MPOUTH TECTOBBIC 3aJaHHS U
POAHATN3UPOBATH OMIMOKH, CICIUATH3UPYETCS Ha TEMATHKE JETIOBOTO OOIICHUSI

https://www.englishclub.com/business-english - JIOTIOJTHUTEIIbHBIN HUCTOYHUK
uH(OpMaIMK YriIyOJIeHHs 3HAHHWI M COBEPIICHCTBOBAHWS HABBIKOB PEUCBOM JEATEIBHOCTH B
cepe 1e10BON KOMMYHUKAIIAH

https://www.englishtips.org — caiiT comep:KUT HOCTOSHHO MOMOJHSOIEECs coOpaHue
NOMYJSPHBIX M3JaHUi, y4eOHHKOB, ayaWo- W BHICOKYPCOB JHO0Or0 YypoBHS u Cepsl
JeATETBHOCTH, BKIIFOYAst IOATOTOBKY K 9K3aMEHaM I10 Pa3IMYHBIM IPOTPaMMaM U CHCTEMaM

https://global.oup.com/?cc=ru — caiit OkchOpACKOro yHHUBEpPCUTETA, IPEAOCTABISIET
pa3Ho00pa3Hbie yueOHbIE MATEPUAIIBI TSI CAMOCTOSITEIFHOTO H3YUCHHUS aHTIIMHCKOTO S3b1a

https://en.wikipedia.org/wiki/World_Book_Encyclopedia — ownnaiiH-3HIKKIONEANS HA
AHIIMMCKOM SI3BIKE

https:/www.multitran.ru DaekTpoHHbBIE CIIOBApU U CUCTEMBI IIEPEBOIA

https:/www.merriam-webster.com DnekTpoHHBIE CIIOBapU M CHCTEMBI ITEPEBO/IA

http://www.online-translator.com DiekTpoHHBIE CIOBAPH U CHCTEMBI TIEPEBOIA

https://translate.google.ru DiexTpoHHbIE CIOBAPU ¥ CHCTEMBI ITEPEBOIA

http://www.lingvo-online.ru DiekTpoHHBIE CIOBAapU M CHCTEMBI ITEPEBOIa

11. OCOBEHHOCTHU OBYYEHUS UHBAJINJOB
N Jin1 C O'PAHUYEHHBIMHA BO3MOXKXHOCTSAMMU 3/10POBbSI.

N3yuenne ydeOHON auCHUTIIUHBI «JleT0BOW WHOCTPAHHBIN SI3BIK» OOYJAIOITUMUCS
UHBAIMAAMUA W JIMLIAMH C OrPAaHUMYEHHBIMH BO3MOXKHOCTSMHU 3JI0POBbSI OCYILECTBIISETCS B
cootBercTBUM ¢ [Ipnkazom MunuctepctBa obpazoBanus u Hayku PD ot 9 Hoa6ps 2015 r. Ne
1309 «O6 yrBepxkaenun llopsinka oOecrieueHHs] YCIOBHM JOCTYIIHOCTH [UI WHBAJINIOB
00BEKTOB M TIPEIOCTABISIEMBIX YCIYT B chepe 00pa3oBaHMs, a TaKKe OKa3aHUS UM IPH STOM
HeoOXonuMol — momMom» (¢ M3MEHEHUSMH M JONOJHEHUsAMH), MeToIu4ecKuMu
PEKOMEH/IAIMSIMH 110 OPTaHHW3aluy 00pa30BaTEIBHOTO Tpolecca Ui 0O0ydeHHs] WHBAIHIOB U
JIMII C OTPAaHUYEHHBIMH BO3MO>KHOCTSIMU 3/I0POBbsI B 00pa30BaTEIbHBIX OpPraHU3alMAX BBICIIETO
o0pa3oBaHUs, B TOM YHCJIE OCHAIIEHHOCTH 00pa30BaTENBHOTO IPOIecca, YTBEPKICHHBIMU
MunucrepctBom oOpazoBanusi u Hayku P® 08.04.2014r. Ne AK-44/058H, Ilonmoxenuem 006
OpraHu3aly OOy4eHHUs CTYJCHTOB — MHBAJIUAOB U JIMIl C OIPAaHUYEHHBIMH BO3MOXKHOCTSMU
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3/I0pOBbsI, YTBEPKACHHBIM MPUKA30M peKTopa YHuBepcutera oT 6 Hoa0psa 2015 roma Ne60/o,
[Tonoxxennem o lleHTpe MHKIIO3UBHOTO 00pa3oBaHUs M Tcuxojorndeckor momomn AHO BO
«Poccuiickuii HOBBIM YHUBEPCUTET», YTBEPKIACHHOIO MpHKa3oM pekrtopa oT 20 mas 2016 rona
Ne 187/o0.

Jluma ¢ OrpaHMYEHHBIMH BO3MOXKHOCTSIMH 3J0POBBSI M HMHBAIHMIBI 00ECIIEUMBAIOTCS
9JIEKTPOHHBIMHU 00Pa30BaTEIbHBIMU PECYpCaMu, aalTHPOBAHHBIMH K COCTOSIHUIO MX 3/10POBBS.

[IpenocTaBieHne CHEUUANBHBIX TEXHUYECKHX CPEICTB OOyYeHHs! KOJJICKTHBHOTO U
UHIMBHYyJILHOTO TIOJIb30BaHUS, MOA0Op ¥ pa3paboTka y4eOHBIX MaTepHajoB UL
00y4aromuxcst ¢ OrpaHUYEHHBIMU BO3MOXKHOCTSIMU 3/J0OPOBbS ITPOU3BOUTCS MPETIOIaBaATENIIMU
C YYeTOM WHAMBUAYAJIbHBIX IICHXO(QHM3HOIOTHYECKHX OCOOEHHOCTEH oOydarommxcsi u
cnennuku mpuema-rnepenaund yueoHoi nHdopMau Ha OCHOBAHUU MPOCHOBI, BEIPAKEHHOW B
NHCEMEHHOU (opMme.

C oOyvaromMucs 10 WHAMBUAYaJIbHOMY IUIAHY WIM HHIUBUAYaJbHOMY Tpaduky
rpaduKy MPOBOJATCS MHIUBHIYaIbHBIC 3aHATHS U KOHCYJIbTALIUH.

12. MIEPEYEHb YYEBHBIX AYIUTOPU U OBOPYIOBAHUAI,
HCHOJb3YEMBIX 115 TPOBEJEHUS YUEBHBIX 3AHATHHI 11O
JUCHUITTIMHE

YueOHast ayauTOpus I MPOBEACHUS 3aHATUH JIGKIMOHHOTO THIIA, 3aHSATHHA
CEeMMHApCKOI0 THUMA, Ul MPOBEACHUS TIPYNIOBBIX U HHIUBUAYAIbHBIX KOHCYJIbTALMH, AJISA
TEKYIIEro KOHTPOJS YCIIEBAEMOCTH M NPOMEXKYTOYHOW aTTeCTallMM, JUIsl BBIOJIHEHUS
KYPCOBOTO MPOEKTUPOBaHUSA (KypCOBBIX padoT).

Ayn.402 (muaradoHHBIT KaOWHET)

Criennanu3upoBaHHas MeOeb:

- CTOJIBI CTY/IEHYECKHUE;

- CTYJbsI CTYJICHUECKHUE;

- CTOJI JIsl IpeToAaBaTes;

- CTYJ JUIs IpernojaBaTers;

- Tocka (MesoBast);

- MapKepHast Jocka (IepeHoCcHas).

TexHuueckue cpeacTBa 00ydeHUs:

- IPOEKTOP (MTOPTATUBHBIA);

- HOYTOYK JIJIsl IpeTo/iaBaTesis ¢ BEIXOJ0M B ceTh "MHTepHeT"

u joctynoM B «MHpOpMaMOHHO-aHAIUTUYECKYIO CUCTeMY YympasieHus Byzom» (1C
YHuBepcurer);

- BeOKamMepa;

- 9KpaH (epeHOCHOM);

- KOJIOHKH;

- MUKpPO(QOH.

Criernanu3upoBaHHOE 000pyI0BaHUE:

o0opynoBanue JsuHragpoHHoro kabuHera «Jluamor M" (mopTaTHBHBIA): MYJIBT
IPEnoIaBaTessl C KUAKOKPUCTAIUIMYECKUM TUCIIIeeM, Ha KOTOPBIM BBHIBOJIUTCS MH(MOpMAIHS O
TEKyIIeM peXHUMe paboThl, OJIOKM MOJAKIIOUEHUS Napbl YYEHHKOB (8 IUT. B CTaHAApTHOM
KOMIUIEKTallMM Ha 16 MecT oOyyaromMxcsl), COEAMHUTENbHbIE Kabenu TenedOoHHO-
MUKpPO(QOHHBIE TAPHUTYPHI (HAYITHUKU ¢ MUKPOPOHOM - 17 IIT. B CTAaHAAPTHONW KOMILIEKTALIUU
Ha | mepenonaBatenss u 16 mecT oOydaromuxcs), HarjIsiHbIe MOCOOMS (IUIAKaThl) bMEHHOM
dopme.

(moamuce)

ABTOp (cocTaBuTeNb): CT. Mpenoaasareiab M.H. Xanuna
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AHHOTanus padoyeil NporpamMMsbl y4eOHOM JUCHUIINHBI
JIEJJOBOM HTHOCTPAHHBIN SI3bIK

Hampasaeune noarorosiu: 40.03.01 FOpucupvyaenms

HampaBnennocts (mpoduis): ['pakiaHCKO-IPaBOBOM/ Y TOIO0BHO-IIPABOBOM

VYyeOnas aucuuminHa «JlesoBoil MHOCTpPaHHBIN S3BIK» HM3y4aeTcsl O0y4aroU[MMUCH,
OCBaMBAaIOIIMMU 00Opa3oBaresbHyl0 mporpamMmy «tOpucnpyaeHIus» B COOTBETCTBHU C
@DenepalibHBIM TOCYAAPCTBEHHBIM O0Pa30BaTEIbHBIM CTAHIAPTOM BBICHIETO O00Opa30BaHUS I10
Hanpasinenuto  noarotoBku  40.03.01  HKOpucnpyaennmst  (ypoBeHb  0OakaiiaBpuaTta),
YTBEP)KJICHHBIM TpHUKa3oM MunucrepcTBa obpazoBanus U Hayku P®D ot 13.08.2020 N 1011
(®rocC BO 3++).

OcHoBHas 11e7Th U3y4eHUsl yUeOHON JUCIMILTUHBI 3aKJIF0YAETCs B OBIIAJICHUH CTYICHTaMHU
HEOOXOJUMBIM M JIOCTaTOYHBIM YpPOBHEM KOMMYHUKAaTMBHON KOMIIETEHIIMM Ul DPELICHUS
COLIMATTbHO-KOMMYHHMKATUBHBIX 3a/lad B PAa3jMYHbIX O00JIacTsAX OBITOBOM, KYJIBTYPHOM,
po(hecCHOHANBHON U HayYHOU J1eATENbHOCTH (IIOMCK HEOOXOIMMBIX CBEIEHUM, OCYIIECTBIICHUE
JIEJIOBBIX KOHTAKTOB, YCTHOE OOlIeHe, yMeHHE (PUKCUPOBATh HHGOPMAIUIO U T.J.), a TAKKE IS
JanbHEWIero camooOpa3oBaHus (Uil JaJbHEWlIe ydeOHOM JesTeNbHOCTH, HW3YyYEHUs
3apy0eKHOTO OMbITa B MPOPMIUPYIONIEH 001aCTU HAYKH U TEXHHUKH U T.1.).

N3ydyenne yueOHOM [MCUUIUIMHBI HANpaBlI€HO Ha IMOATOTOBKY OOydYaroluXcs K
OCYIIECTBIICHUI0O KOMMYHHKAIIUU B YCTHOM M MUCbMEHHOUW (popMax Ha MHOCTPAHHOM S3BIKE, a
TaKKe K OCYHIECTBICHHIO JCATEIBHOCTH 110 KOHIENTYaJbHOMY, (QYHKIMOHATBHOMY H
JIOTUYECKOMY MPOEKTHUPOBAHHIO CHCTEM CPEAHEr0 W KPYHMHOro Maciitaba U CIOKHOCTH,
IUIAHUPOBAHUIO Pa3pabOTKHM WJIM BOCCTAaHOBJIEHUS TpeOOBaHUI K CHUCTEME, aHalu3y
npoOJeMHON  CUTyalluM  3aMHTEPECOBAaHHBIX  JIML,  pa3paboTke  OusHec-TpeOOBaHMM
3aMHTEPECOBAHHBIX JIML, IMOCTAHOBKM II€JIed CO3JaHUSl CUCTEMBI, pa3pabOTKH KOHIEMINU
CUCTEMBl M TEXHHYECKOTO 3aJaHus Ha CUCTEMY, OPraHU3allUd OLEHKH COOTBETCTBUS
TpeOOBaHUSM CYIIECTBYIOIIUX CHUCTEM M UX AHAJIOIOB, MPEACTABIECHUIO KOHIEMIIHH,
TEXHUYECKOTO 3a/laHusl Ha CHCTEMY M M3MEHEHUIl B HUX 3aWHTEPECOBAHHBIM JIUIIAM,
OpraHM3alMi COTJacoBaHUA TpeOOBaHMHM K cCHCTeMe, pa3paboTKe IIa0JIOHOB JIOKYMEHTOB
TpeOOBaHUH, MOCTAHOBKE 3aJjaud Ha pa3pabOTKy TpeOOBAaHUI K MOACUCTEMAM M KOHTPOJIb UX
KayecTBa, COMPOBOXACHUIO MPUEMOYHBIX HUCHBITAHUN W BBOJA B JKCIUTyaTallMI0 CUCTEMBI,
o0paboTKe  3ampocoB HAa  U3MEHEHHe TpeOOBaHMH K  CHCTEMe,  OIpelesIeHHBIX
npodeccuoHanbHbIM  cTaHAapTOM «CHCTEMHBIM aHATUTHK», YTBEPKICHHOIO IPHUKA30M
MunucrepcTBa Tpyaa U couranbHol 3amuthel Poccuiickoit ®@enepaunn ot 28.10.2014 N 8091
(Peructpannonnsiii Homep Ne34882).

VYuebHas nucuuminHa «JlemoBoil MHOCTpaHHBIN S3BIK» BXOAWUT B 00s3aTEIBHYIO 4acTb
y4eOHOTO IJIaHa ¥ U3yYaeTcs Ha 2 Kypce OUYHO-3a09HOM U 3209HOM hopMax 00ydeHHSI.

B pesynbrare ocBoeHMs Y4eOHOW IUCHMIUIMHBI «J{e7T0BOM HHOCTpaHHBINA S3BIK»
00ydJaronuics JOKEH OBJIAIETh YHUBEPCATHLHON KOMIIETEHITUEH:

YK-4 «CnocoGeH OoCyIIecTBIATh JIENOBYI0 KOMMYHUKALIMIO B YCTHOW M MUCHMEHHOU
dopMax Ha rocynapcTBeHHOM s3bike Poccuiickoit denepanny M MHOCTPAHHOM (BIX) SI3bIKE
(ax)».
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